Storebrand’s Corporate Citizenship
and Philanthropy Strategy

Storebrand should encourage current and future generations to think and act sustainably,
by sharing knowledge and support development of sustainable business activities.
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Priorities and targets
Priorities

Youth Entrepreneurs

Business KPI’s

Social KPI’s

- Strengthen the knowledge about Storebrand as a
company that promotes profitable sustainability
- Number of students benefiting from the
as measured by external brand tracking
program
- Employee engagement - number of employees - Number of applicants in the sustainability
involved
category
- Increase knowledge about sustainability
- Number of teachers using the sustainability
- Support development of sustainable solutions
e-book

SDG’s

4, 8, 9, 13

We cheer for

- Support sustainable initiatives
- Employee engagement - number of employees
involved
- Number of applicants
- Strengthen the knowledge about Storebrand as a - Total prize sum
company that promotes profitable sustainability
as measured by external brand tracking

8, 11, 13

Catalyst mentor
programme

- Employee engagement - number of employees
involved
- Strengthen the knowledge about Storebrand as a - Number of applicants
company that promotes profitable sustainability
- Number of hours employee volunteering
as measured by external brand tracking
- Support improved integration of minorities, and
our work on SDGs 8 and 5

5, 8

Type of Contribution

Total amount 2019 (NOK)

Cash contributions

4 812 792

Time: employee volunteering during paid working hours

853 876*

In-kind giving : product or services donations, projects, partnerships or similar

230 000*

Management overheads

1 100 000*

*Based on estimates

The principles are: 1) We base our business activities on the UN Sustainable Development Goals, 2) We help our customers to live more sustainably. We
do this by managing our customers’ money in a sustainable manner, in addition to providing sustainable financing and insurance, 3) We are a responsible
employer, 4) Our processes and decisions are based on sustainability – from the Board and management, who have the ultimate responsibility, to each
employee who promotes sustainability in their own area, 5) We collaborate to achieve the UN Sustainable Development Goals with our customers, suppliers, the authorities and partners, 6)We are transparent about our work and our sustainability results.
2
The winner of the school year 2018/2019 is presented here (in Norwegian)
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